
Why the Australian Reading Hour? 



This first cross-industry reading campaign is supported by the 
Australian Authors Society, the Australian Literary Agents 

Association, the Australian Publishers Association, the Australian 
Booksellers Association, the Australian Library and Information 

Association and the Copyright Agency Limited. 
 

Thursday 14th September, 2017 



The contribution of ALIA and libraries around Australia 
allowed for the campaign to be extended nationally with a 

presence in retail, bookshops, and other reading 
organisations. We are incredibly grateful for their 

contribution. 





Why Australian? 
 

The industry is working together to focus on 
Australian books and authors in particular. 



Why Reading? 
 

There are so many benefits to reading, including: 
 
•  Children who know adults who read for pleasure take it for granted that reading 

is valuable. 
•  Reading is closely linked to increasing our understanding of our own identities. 
•  When tested for empathy, readers of narrative fiction achieved significantly 

higher scores than other groups. 
•  Reading a gripping novel causes positive biological changes in the brain that 

can last for days. 
•  The more leisure books people read, the more literate they become and the 

more prosperous and equitable the society they inhabit. 
•  Reading reduces stress by 68%, relieving stress more quickly than listening  

to music, going for a walk or having a cup of tea. 
	



Why an hour? 
 

Libraries found readers engaged readily with setting 
aside a very achievable hour for reading on the 

nominated day. 



Website, Facebook and Twitter 



Website, Facebook and Twitter 



Website, Facebook and Twitter 

7000	followers	



Digital Content and Advertising Campaign 
The World Needs More Readers 



Key Partnerships – Libraries 



Libraries 

Organised through ALIA and the newsletter 
sign ups, over six hundred libraries across 

Australia, both rural and metro, signed up to 
participate in the Australian Reading Hour, 

with more participating on social media and 
on-site. Libraries across Australia promoted 
the Reading Hour across social media, with 

many more hosting author events. 



Libraries 

We reached 12 000 people from 
various libraries in across Australia in 
four eDMs sent out in the lead up to 

the Reading Hour. 



Libraries – events on Love2Read (highlights) 

We had twenty three library 
events organised through 
the Love2Read Facebook 
page, with many more 
organised independently. 



Libraries – events (highlights) 



Libraries – events (highlights) 
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Libraries – events (highlights) 
 



Vicinity 



Vicinity 

They	even	collaborated	
with	the	Gympie	Library	
for	a	reading	event. 



Vicinity 



Vicinity 



Vicinity 



Vicinity 



Vicinity 



Better Reading 

BeXer	Reading	provided	
significant	digital	awareness	for	
the	Reading	Hour,	reaching	
over	608	000	people	in	various	
posts	across	their	communiMes.	



Better Reading 

BeXer	Reading	
reached	over	
60	000	people	
through	their	
eDMs	sent	out	
reminding	
people	about	
the	Australian	
Reading	Hour.	



Key Partnerships – Booksellers 



Booksellers 
DYMOCKS 

Dymocks	Catalogue	print	run	145k,	EDM	to	630k 

Supported	in	store	with	2	x	
posters	going	to	every	store	
	
Supported	on	Social	



Booksellers 
AUDIBLE 

 



Booksellers Booksellers 
ANGUS & ROBERTSON BOOKWORLD 
 
With similar support from Booktopia 

 



Booksellers 
NEWSLINK – AIRPORT  

Australian	kids	books	promoMon	



Booksellers Booksellers 
AWPL (Airports) 
 

 
Supported	in	store	with	2	x	
posters	going	to	every	store	
	
Shel:alkers	in	every	store	
	
Supported	on	Social	



Booksellers Booksellers 
KOBO 

 



Booksellers Booksellers 
GOOGLE Play 

 



Booksellers Booksellers – Leading Edge 
 

Supported	in	store	with	2	x	
posters	going	to	every	store	
	
Supported	on	Social	



Booksellers Booksellers 
 



General 

Posters	also	went	to	every	QBD,	Collins,	
Readings,	Harry	Hartog,	Berkelouw	and	
Robinsons,	as	well	as	to	independents	and	
libraries.	
	
All	in	all	over	300	posters	x	2	went	out.	



Parliamentary Friends Group Launch 



Parliamentary Friends Group Launch 
Parliament House, 13th September 

The	cross-party	Parliamentary	Friends	Groups	is	lead	by	Senator	Linda	Reynolds	(LNP)	and	Graham	PerreX	MP	(Lab)	
Speeches	on	the	evening	were	by	Linda	Reynolds,	Thomas	Keneally,	Mem	Fox	and	Tony	Burke	MP	



Parliamentary Friends Group Launch 



Parliamentary Friends Group Launch 



Parliamentary Friends Group Launch 



Parliamentary Friends Group Launch 



Parliamentary Friends Group Launch 



Simon Birmingham  
Federal Minister for Education  
Australian Reading Hour Media Launch 
Authors: Mem Fox & Matt Stanton 



Simon Birmingham Federal Minister for Education Launch 

Mem	Fox	and	Tanya	Plibersek	at	the	
Parliament	House	Childcare	centre	for	

the	launch 



Simon Birmingham Federal Minister for Education Launch 



Media 



Media 

Broadcast:	
•  Seven	Network.	News	segment,	detailing	the	ARH	Canberra	event	with	Simon	Birmingham,	Mem	Fox	and	MaX	

Stanton	



Media 

Radio:	
•  ABC	Radio	NaMonal,	Books	and	Arts	Daily.	Special	with	authors	Tom	Keneally	and	Mem	Fox	on	ARH	and	PFABW	
•  ABC	Melbourne,	A:ernoons.	Interview	with	authors	Danielle	Binks	and	Ellie	Marney,	re:	ARH	and	the	ARH	

Books	on	the	Rail		
•  ABC	Canberra,	A:ernoons.	Interview	with	author	MaX	Stanton		
•  ABC	Hobart,	Drive.	Interview	with	author	Peter	Goldthorpe		
•  ABC	Newcastle,	Mornings.	Interview	with	author	Jaye	Ford		
•  ABC	WA,	Statewide	Drive.	Interview	with	author	Brooke	Davis		
•  ABC	Southwest	WA,	Mornings.	Interview	with	author	Sally	Murphy		
•  ABC	Central	Victoria,	Western	Victoria	and	Mildura-Swan	Hill,	Mornings.	Interview	with	author	Susan	Green		
•  98.3FM,	Subject	ACT.	Interview	with	Cheryl	Akle		
•  NaMonal	Radio	News.	Interview	with	Cheryl	Akle	*Note:	This	interview/content	was	offered	up	to	over	100	

community	radio	staMons	naMonally	



Media 

Print:	
•  Books+Publishing	ran	several	stories	and	

included	a	graMs	WBN	banner	
•  The	Australian.	Stephen	Romei	opened	his	‘A	

pair	of	ragged	claws’	column	on	Saturday	9	
September	speaking	to	ARH		

•  Who.	Included	a	menMon	of	ARH	in	their	‘The	
List’	books	secMon,	September	18	ediMon.		

•  Fairfax.	News	piece	on	ARH/Canberra	launch	
•  Leader	Community	News	(Herald	Sun).	Books	

on	the	Rail/ARH	interview.		

	



Media 

Online:	
•  ABC	News	piece	
•  The	Guardian	–	piece	from	Monica	McInerny	
•  kidspot.com.au.	Piece	from	MaX	Stanton	
•  Kids	Book	Review.	ARH	menMon	
•  Where	the	Wild	Things	Are.	ARH	menMon	
•  BeKer	Reading	Author	Q&As	with	Toni	Jordan,	Nicola	

Moriarty,	Meg	Mason,	Graeme	Simsion,	Emily	Brewis,	
Damon	Young,	Ben	Hobson,	Ailsa	Piper	

•  Tablo	Q&A	with	Louise	Sherwin-Stark	
•  HacheKe	Blog	by	Louise	Sherwin-Stark	
•  Vision	Australia’s	commitment	on	website	and	on	

soundcloud	with	Jane	Harper	
•  Campaign	Brief	
	



Media 



Media 



Events - Highlights 



Events 

The	Children’s	Laureate	appeared	at	Robinsons	at	the	
Emporium	in	Melbourne,	an	event	supported	by	our	
partner	Vicinity	Centres.	



Events 

#LoveOzYA	Books	on	the	Rail	event 



Events 

Author	Libby	Hathorn	entertains	the	
kids	at	the	Sydney	Children’s	Hospital 



Social Media Engagement 



Social Media Engagement 
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Social Media Engagement 



Social Media Engagement 



Social Media Engagement 



Social Media Engagement 



Social Media Engagement 



Social Media Engagement 



Social Media Engagement 



Social Media Engagement 



Social Media Engagement - Libraries 



Social Media Engagement 



Social Media Engagement 



Social Media Engagement 



Social Media Engagement 



Social Media Engagement 



Social Media Engagement 



Social Media Engagement 



Taking Part 



Taking Part 

GOOGLE Office 
•  Book display in main kitchen 
•  Googler reading nook 
•  Signage on back of toilets 
•  1300-odd Sydney staff were notified 

via email on Monday (in the staff 
newsletter, the Morning Express) 



Taking Part 



Taking Part 



Taking Part 

Leading	Edge	



Taking Part 

SCHOOL	NEWSLETTER		
 



Taking Part 

OPUS	Printers 


